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Collège Boréal
A FRENCH LANGUAGE COLLEGE LIKE NO OTHER IN CANADA.

Established in 1995, Collège Boréal is a
French language post-secondary training
and learning institution dedicated to the
development and growth of communities
throughout Ontario.
Strengthened by its diversity, Collège
Boréal is a leader from north to south to
central-southwest and east, helping its
clients stand out as bilingual graduates,
find employment, or get settled and
integrated in Ontario.

Collège Boréal was the first post-secondary institution to be designated
under the French Language Services Act (FLSA). Today, it continues to be
the only French-language college with a presence in the North, East and
Central-Southwest (CSW) of the province.
Collège Boréal serves francophone communities from Hearst to Ottawa to
Toronto to Windsor. Each of these communities has unique characteristics
that directly impact on the delivery of employability and immigration
programs, courses, and services.
The differences between the communities in the North, where the
population is relatively homogeneous with little immigration, and those in
the Central-Southwest, where there is a heterogeneous population made
up of newcomers, mean that the College must regularly adapt the delivery
of its programs and services to meet the needs of its diverse clientele.
At the heart of these communities, Collège Boréal’s mandate is twofold:
to be both a post-secondary educational institution and a vital community
development organization. It is a hub of innovative education, culture, and
community. Since opening its doors in 1995, approximately 180,000 clients
have benefited from Boréal’s expertise in:
>

Post-secondary education

>

Apprenticeship programs (trades)

>

Corporate training

>

Continuing education

>

Academic upgrading (literacy training)

>

Immigration services

>

Employment services

>

Applied research

>

International projects

Collège Boréal’s goal is to produce a highly skilled bilingual workforce
that is involved in the communities and that contributes to the economic,
social, and cultural vitality of the province and the country.
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+12

Boreal
Online
programs
in many
disciplines…
and more to
come!

A province-wide
network

25

unique
programs
in Frenchspeaking
Ontario

7campuses
Hearst
Kapuskasing
Nipissing
Ottawa
Sudbury
Timmins
Toronto
Windsor

Graduates who have not found
employment within 12 months of
graduation may return to pursue
a new program at no cost.

+80

post-secondary
programs in six
in-demand fields

of employers would
recommend hiring a
Boréal graduate.

146

Business
Environment
Computer Science
Health
Community
Services
BUSINESS PLAN |

articulation
agreements
toward

164

Trades
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programs
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ACTION

clients

(2019 – 2020 data)

Investing in applied research –
BORÉAL RESEARCH & INNOVATION

POST-SECONDARY
1 470

Recruitment and development
– BORÉAL INTERNATIONAL

APPRENTICESHIP
674

Access to training for all –
THE BORÉAL FOUNDATION

IMMIGRATION
PROGRAMS AND
SERVICES
3 339

A family for life –
ALUMNI ASSOCIATION

EMPLOYMENT SERVICES
4 216
ACADEMIC
UPGRADING
896

96%

38 sites
26 communities

+13 000

Key sectors in

Range of services

CONTINUING
EDUCATION
3 128

> Post-secondary programs
> Apprenticeship programs

OVER 18,000
DIPLOMAS
AWARDED
SINCE 1995

> Corporate training
> Continuing education
> Employment services

670 IN 2020

> Immigration programs and
services, including settlement
services, English and French
as a second language courses
and bridging programs

1 831 000 $
IN BURSARIES
FROM THE BORÉAL
FOUNDATION

> Academic upgrading

2021 - 2022 |

5

Strategic Plan
2020-2025
Mission

Vision

Devise

VALUES
EXCELLENCE

Collège Boréal offers quality
training and services to a
diversified clientele. At the heart
of the communities it serves, the
College provides leadership to
fulfill the potential and ensure
the sustainable development
of Ontario’s Francophone
communities.
Prominent and recognized,
Collège Boréal enriches
communities through the
quality of its training and
personalized services.
« Nourrir le savoir et faire
vibrer la culture »
(Nurturing knowledge and
invigorating culture)
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HUMANISM
RESPECT
ENGAGEMENT
INTEGRITY

STRUCTURING ELEMENTS
FLEXIBILITY AND
INNOVATION

INCLUSION

SOCIAL
RESPONSIBILITY

FINANCIAL
VIABILITY
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The 2021–2022
Business Plan focuses
on four priorities
as outlined in
the 2020–2025
Strategic Plan

1 – ACCESSIBILITY

Programs and services adapted to the
needs of students, clients, and employers.
> 1.3 Delivery models are diversified.
• 1.3.1 More than one delivery method is available
in each family of programs

2 – QUALITY

Excellent programs, services, and work
environments.
> 2.1 Formal partnerships are established with
employers in every community served.
• 2.1.1 Number of partnerships per community
(at least one partnership in each community).
> 2.4 The performance indicators set out in the
Strategic Mandate Agreement with the Ministry of
Colleges and Universities are achieved every year.
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• 2.4.1 The following SMA measures are achieved on
an annual basis:
1.

Graduate employment rate in a related field

Consolidated Budget
2021-2022

2. Institutional strength and focus
3. Graduation rate
4. Community and local impact

REVENUE

5. Economic impact (institution-specific)

Grants

6. Graduate employment earnings
7.

Experiential learning

8. Innovation: revenue attracted from private
sector sources

Operating
fund

Capital
asset fund

Bursary
fund

Total

68 870 764

4 416 245

22 000

73 309 009

Tuition Fees

9 619 469

Other revenue

3 696 866

Total revenue

82 187 100

9 619 469

4 416 245

908 000

4 604 866

930 000

87 533 345

9. Apprenticeship-related (institution-specific)
10. Skills and competencies
EXPENDITURES

3 – VISIBILITY

Salary expenses

53 910 843

Recognized prominence and impacts in all
communities served.

Operating
Expenses

27 629 067

5 063 435

930 000

33 622 502

> 3.2 National and international markets are understood
and developed.

Total
expenditures

81 539 910

5 063 435

930 000

87 533 345

647 190

(647 190)

-

-

• 3.2.1 Number of international students (postsecondary, full-time, years 1–3)

Net Surplus

53 910 843

• 3.2.2 Number of students from outside Ontario (postsecondary, full-time, years 1–3)
• 3.2.3 Number of international projects

BUSINESS PLAN |

10

2021 - 2022 |

11

1.800.361.6673

Campuses

Hearst
Kapuskasing
Nipissing
Sudbury
Ottawa
Timmins
Toronto
Windsor

Virtual Campus
Boréal Online

... plus 30 additional sites
throughout the province.

